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Printed Inspiration Guide
Brand USA  • 4
Top 3 Destination Selection Channels
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Websites via computer or laptop
Personal recommendations from
friends/family
Information in printed travel guidebooks
U.K. Germany France Russia Canada Australia Japan Korea China India
Question: What sources of information did/will you use to select the destination for this holiday? Select all that apply. 
Base: Intercontinental travelers:  U.K. (N=1,003), Germany (N=1089), France (N= 1018), Russia (N=1015), Canada (N=946), 
Australia (N=1034), Japan (N= 1036), Korea (N= 1030), China (N=1475), India (N=1006)
Source: Brand USA Custom Study
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Online Version of Inspiration Guide
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Google Lightbox
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Google Lightbox- Pilot Results
Brazil, Japan, Canada
4.08%
0.90%
Brand USA Digital Industry
Average
Engage (hover/click)
Rate
$0.10 
$0.89 
Brand USA Digital Industry
Average
Average Cost per 
Engagement 
(hover/click)
4x+ more 
engaging
~9x less 
expensive
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New Rich Media Opportunities
Connecting 3 
pieces together
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Key Wins
Deliver compelling content 
versus “advertising”
Leverage scale for efficiency
Foster partnership and 
collaboration
